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/ Regional and cross-border
on all channels

DIE ZEIT is published weekly in Switzerland with three extra pages. In print, they are published
exclusively in Switzerland. Inthe digital edition of ZEIT, they are also available to interested parties
outside the country. The editorial team has its finger on the pulse of political life in Zurich and helps
shape the country's political, economic and social debates week after week.

ZEIT SWITZERLAND regularly reports on the most exciting topics in a multi-page extra volume.
Since spring 2019, she has been doing this across borders together with colleagues from the Vienna
office of ZEIT:

The regionaliissue ZEIT ALPEN is dedicated to background information and research from the entire
Alpine region.

She is inspired by the success of the transalpine podcast "Servus. Gruezi. Hallo." by zeit.de, which is
also produced by the editorial offices in Vienna and Zurich.

Consistently more:

More background information and research from Switzerland
in print, digital and events.

advise.zeit.de ZEIT SWITZERLAND
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ZEIT SWITZERLAND

/ Your cross-media communication in the ZEIT SWITZERLA

/ Print + E-Paper  / Digital / Audio

= DIE&ELZEIT

DIE&LZEIT

Servus Griezi Hallo

DIEM\MZEIT [+ IE:.iZI
o ol
DIEZLZEIT h

I

Servus Griter Hallo
Wie viele Politiker braucht

ZEIT SWITZERLAND print and The new ZEIT SWITZERLAND Newsletter The podcast of the ZEIT "Servus. Griezi.
e-paper edition with a reach of 70,000 "Gruezi!" (Mon-Sat) starts with 22,000 Hello."(Wednesdays) talks weekly about th
readers (Mach Basic 2025-1). subscribers. politics and society of the Alpine countries

of Austria, Germany and Switzerland.

advise.zeit.de



https://www.zeit.de/serie/servus-gruezi-hallo

/ ZEIT SWITZERLAND
Print + E-Paper

The window to Switzerland

Three pages, which are only published in
Switzerland, report from Switzerland. The editorial
team led by editor-in-chief Matthias Daum has its
finger on the pulse of political life in Zurich and
helps shape the country's political, economic and
social debates week after week.

advise.zeit.de
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REGIONAL & CROSS-BORDER ON ALL CHANNELS

/ ZEIT SWITZERLAND

Appearance type:
as a separate departmentin the
ZEIT

Frequency of publication:
weekly

Price 1/1 page 2026:
CHF 10,356

Circulation (print & e-paper)
21,892 copies (WEMF 2025)

Range:
70,000 readers
Source: Mach Basic 2025-1

advise.zeit.de

.. Exclusive publication in Switzerland, but also available in the digital edition for
interested parties outside the country

.. In Zurich, the editorialteam has its finger on the pulse of political and social
life

.. week after week, the editorial team helps shape the country's political,
economic and socialdebates

.. discusses cross-border topics in the podcast "SERVUS. GRUEZI. HELLO."
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ZEIT SWITZERLAND PRINT + E-PAPER

/ Formats at a glance

Frequency of publication: weekly, Thursdays, the advertising deadline is
on Thursday of the previous week, 4 p.m

Pricing and formats for ads

Format Type area in mm (W x H) Price
1/1 page 371 x 528 CHF 10,356
1/2 side landscape 371 x 264 CHF 5,691
Magazine page 220.5x 290 CHF 4,338
1/3 side landscape 371x176 CHF 3,825
1/4 side landscape 371x132 CHF 2,986
1/4 Page Corner Panel 220,5 x 220 CHF 2,986
Title headerdisplay 28 x 33 CHF2,426
Text part display 70.5x 50 CHF 793
Sonderformate
Format Type area in mm (W x H) Price
Advertising field small 70,5x 150 CHF 700
Advertising field medium 145,5 x 150 CHF 1,493
Advertising field large 220,5x 150 CHF 2,146

Other formats on request. All prices plus VAT. Creative costs are not eligible for a discount or AE. The terms and
conditions of the Zeitverlag, advise.zeit.de, price list no. 71 apply. Sources: WEMF 2025, Mach Basic 2025-1

advise.zeit.de

SCHWEIZ-AUSGABE

Was uns die
Ahnen sagen

Reach
70,000
L 2
: Readers
. »
lertig verhandelt: ber week
Die Schweiz leidet nicht nur unter den Strafzdllen der USA. Sie bangt auch um ihren internationalen Ruf!
Am UN-Sitz in Genf fehlt das Geld, Frieden andere. Sind unsere Guten Dienste noch gefrage?
Edition
— Ganz Gaza? \ 21,892 Ex.
DI E ZE IT e Pros S Vot i o ek s vt [,
2 Aufsitzen
Fertig verhandel?
K?I»](l(‘l}' nhn;' Macht - ( sanz ( iillil?
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ZEIT SWITZERLAND PRINT + E-PAPER

/ Readership at a glance

RANGE

o DIE 70,000

Source: (Mach Basic 2025-1)

advise.zeit.de

People read ZEIT SWITZERLAND.

Gender HHNE > 8.500 CHF Studies

[ 53.3% men
M 46.7% women

46 years

Interests in %

(Inter)national politicsand topics |90
Background reportsandanalyses [ gy
Environmental protecton . 83
Local and regional informationand.... 77
Artandculture [ 78
Science andtechnology | 7
Animalsand nature .70
Travel 89

ZEIT Advise
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ZEIT SWITZERLAND PRINT + E-PAPER

/ Solo Advertorials

Attention-grabbing advertorials
¢ Individual: Design according to your needs

e Effective: Editorial-looking design

e Practical: Comprehensive, detailed information and illustrations of products
or offers can be easily displayed

e Convenient: You only provide textand image material

1
B 4
. i Creative .
Fomat Type areain mm (Wx H) Media Award Total price
1 1/1 page 371x528 CHF10,356  CHF4292  CHF 14,648
1/2 side
2 | decape 371x264  CHF5,691  CHF2986 CHF 8,677
3) Magazine format 220,5x290  CHF4,338  CHF2,986 CHF 7,324
a ;;‘:1 :?geCorner 220,5x220  CHF2,986  CHF2,239 CHF5,225
5 |/4side 371x132  CHF2,986  CHF2239 CHF 5,225
landscape

Advertorial without master layout. Other formats on request. All prices plus VAT. Creative costs are not eligib le for a discount or AE.
The terms and conditions ofthe Zeitverlag, advise.zeit.de, price list no. 71 apply.

advise.zeit.de

JEEEE ::FORMHAUS ENGELHARDT

Reformhaus® Manuka Honig - Heilkraft, die begeistert

11
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ZEIT SWITZERLAND PRINT + E-PAPER

/ The content page at a glance

Strengths
¢ Placement on the last page of the first book after the politics section

¢ High attention value and time spenton the page

¢ The perfect serve for your communication in the Switzerland section

Dates
e Weekly, Thursdays

¢ Advertising deadline: Thursday of the previous week, 4 p.m.

Price and format for ad
Format Type areain mm (W x H) Price 4c*
Stripes (Content Page) 317x70 CHF 1,385

Al prices plus VAT. Creative costsare not eligible for a discount or AE. The terms and conditions of the Zeitverlag, advise.zeit.de, price list no. 71
apply.

advise.zeit.de
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ZEIT SWITZERLAND PRINT + E-PAPER

/ Special placement on the \ —_—
cover page Economy |

Every other week, you have the exclusive opportunity to place your
company with a full-page advertisement on the back cover of the
business section.

Your benefits = :
: 3 DU BESTIMMST,
Prominentand large-format placement 3 : WAS DICH ANTREIBT.

¢ Attention-grabbing visibility in the distribution area of Switzerland

Mercedes-Benz

Price and format for ad
Format Type areain mm (W x H) Price 4c
Advertisement on the coverpage 371x528 CHF 13,463

Al prices plus VAT. The terms and conditions of the Zeitverlag, advise.zeit.de, price list no. 71 apply.
When booking advertorials, separate prices apply. We willbe happy to send itto you.

advise.zeit.de




ZEIT SWITZERLAND

/ Side dishes

Effective & target group-oriented

Below you will find the number of copies and the costs for a

supplementinthe ZEIT SWITZERLAND edition. The prices
refer to a side dish weighing up to 20 grams. We will be
happy to provide you with further price examples and
combinations!

Retail sale Subscription* Total
Switzerland 3,000 copies 7,000 copies 10,000 copies
Costs (example for aweight of 20 g) CHF 2,846

Allprices plus VAT. The terms and conditions of the Zeitverlag, advise. zeit.de, price listno. 71 apply.

advise.zeit.de

14

Inserts by weight

Weight Price Weight Price
Upto20g CHF 285 Upto40¢g CHF 303
Upto25g CHF 289 Uptod5g CHF 308
Upto30¢g CHF 294 Upto50¢g CHF 313
Upto35g CHF 299

Total circulation

It is only possible to book a supplement in the entire edition of ZEIT
SWITZERLAND. This results from individual sales and subscriptions.
*Postal fees of CHF 16 per 1,000 copies are due forthe subscription edition.

Postalfees are not AE and discountable.
Prices for side dishes over 50g on request.

Partial edition

The occupancy of the ZEIT SWITZERLAND edition is a partial occupancy of
less than 100,000 copies. The partial occupancy surcharge is already

included in the above prices.

Occupancy options

Minimum format (Wx H): 105 x 148 mm
Maximum format (W x H): 260x 365 mm

Fold on long side.

ZEIT Advise



THE BEST OF THREE COUNTRIES COMBINED

/ ZEIT ALPS

Appearance type:
as a separate departmentin DIE
ZEIT

Frequency of publication:
quarterly

Price 1/1 page:
CHF 19,705

Edition:

48,215 copies

(21,892 copies of ZEIT
SWITZERLAND (totalcirculation)
and 26,323 copies of ZEIT
OSTERREICH edition (sold
circulation

Source: WEMF 2025, publisher's
information

Range:

196,000 readers

(70,000 readers of the ZEIT
SWITZERLAND edition and
126,000 readers ofthe
ZEIT OSTERREICH edition)
Sources: CAWI Print 2025,
Mach Basic 2025-1

advise.zeit.de

... reportsin the 8-page Alpine edition from the three cross-border Alpine
countries (Switzerland, Austria and Germany).

... the focus ison economic, political and socialissuesthat characterize all three
living spaces and concern people.

...is published in the ZEIT OSTERREICH and ZEIT SWITZERLAND editions.
Occupancy of the individualissues is possible.

EN-AUSGABE
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ZEIT ALPEN PRINT + E-PAPER

/ The advantages

More scope
With 6 to 10 pages, this is a strong section in the ZEIT,
which is published four times ayear

More space
For special environments with high-quality focus topics in
every quarterly issue

Unique
Contemporary editorial and cross-media concept

High-quality contacts

Mandatory medium for decision-makers and opinion
leaders: Background-oriented, detailed, lasting —
consistently more!

advise.zeit.de
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ZEIT ALPEN PRINT + E-PAPER

/ Dates and prices

PUBLICATION DATE Advertising deadline Deadline for printing documents
19.03.2026 19.02.2026 06.03.2026
02.07.2026 04.06.2026 19.06.2026
17.09.2026 20.08.2026 04.09.2026
03.12.2026 05.11.2026 20.11.2026
Subject to change.
Prices
Format Type area in mm (Wx H) Price
1 1/1 page 371x528 CHF 19.705
1 2 1/2 side landscape 371 x264 CHF9.852
3 1/4 side landscape 371x132 CHF 4.926
4 1/4 Page Comer Panel 220,5x220 CHF 4.926

advise.zeit.de

Otherformats on request. Individual registration of the ZEIT OSTERREICH orthe ZEIT SWITZERLAN D edition is possible by priorarrangement. When booking

adwertorials, separate prices apply.
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ZEIT ALPEN PRINT + E-PAPER

/ Solo Advertorials

Attention-grabbing advertorials
¢ Individual: Design according to your needs

e Effective: Editorial-looking design

* Practical: Comprehensive, detailed information and illustrations of products
or offers can be easily displayed

e Convenient: You only provide textand image material

Creative

Tm‘lat Type areainmm (Wx H) Media Award Total price
T 11 page 371x528 CHF19,705  CHF4292  CHF23,997
= .
172 side 371x264  CHF9,852  CHF2986  CHF12,838
_(3 landscape
g '/4side 371x132  CHF4926  CHF2,239 CHF 7,165
landscape
;;‘:]:fge Comer 220,5x220  CHF4926  CHF2,239 CHF 7,165

Advertorial without master layout. Other formats on request. All prices plus VAT. Creative costs are not eligible for a discount or AE.
The terms and conditions ofthe Zeitverlag, advise.zeit.de, price list no. 71 apply.

advise.zeit.de

ReOil®

Recycling-
technologie fur
Altkunststoffe

In Vertrauen investieren
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Allout
one hand
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/ ZEIT SWITZERLAND
Digital — Background-
oriented,
mobile & stationary

advise.zeit.de Background-oriented, mobile & stationary
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ZEIT SWITZERLAND DIGITAL
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/ The Digital Summit of Switzerland - An ideal way to reach your target group

DIEZLZEIT

DIE&EZEIT
s
NG/

Servus Griiezi Hallo

Secnue o el
Wie viele Politiker braucht man, um ein
Land zu regieren?

Die kommende deutsche Regierung will Personal
einsparen - zumindest ein bisschen. Warum kommt die

@ =

advise.zeit.de
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https://www.zeit.de/serie/servus-gruezi-hallo
https://www.zeit.de/oesterreich/index

ZEIT.DE

/ Portfolio

DIEZLZEIT
Das tut mir gut 9

Newsletters

Podcast

22

DIEZLZEIT ] ZEITCAMPUS

200 EURO FUR DEN CLUB

)

WARDM
KRYPTOWHHRUNGEN
WEITER VIELE ASTINEREN

l;)‘,"ﬂ |

Content Solutions

Display

The digital newsletters of the ZEIT family
appeal to different target groups with high-
quality content.

DIE ZEIT offers newsletters in the areas of
news, lifestyle, culture, education, science,
travel, jobs and careers, among others.

An environment with high usage intensity and
high opening rates of loyal ZEIT newsletter
subscribers.

advise.zeit.de

DIE ZEIT produces the highest-reach quality
podcasts in Germany.

The ZEIT podcastfamily offers a wide range of
topics with different target groups. Current
news, criminal cases, politics, science and
much more. Prominent guests will be
interviewed and live events will be recorded.

A high-quality environment for targeted native
audio ads.

Content solutions on zeit.de offer the
opportunity to tell exciting stories in the right
layout.

Advertisers can deliver the content themselves
or have it created on behalf of a service
editorial team. The content solution is
advertised on zeit.de with a media package
and integrated at the appropriate point.

For a comprehensive staging of the advertising
message, zeit.de offers the right environment
with advertorials, sponsored posts, branded
podcasts and videos.

With display ads, advertisers achieve a high
reach as part of their branding campaign.

To avoid wastage, zeit.de not only offers awide
range of different advertising formats, but also
target group-specific targeting.

Customers are offered a suitable and high-
quality environment for their advertising
message.

ZEIT Advise



NEWSLETTERS

/ ZEIT SWITZERLAND: "Griiezi!"

22,000

Recipients

DIE ZEIT | Im Browser

For more than 15 years, we have been explaining Switzerland tothe Germans
and Germany to the Swiss—and thus also to Europe — as a German newspaper
with its own editorial office in Switzerland and its own Switzerland edition. Griiezi!

... and hello world! Der Newsletter der ZEIT Schweiz
To this end, we are touring with our podcast "Servus. Gruezi. Hallo" as an
international understanding through the Alpine countries. Now we are following I
up: with our new newsletter "Gruezi! ... and hello World!". a’ SRR

ZEIT

Griiezi, liebe Leserinnen und Leser,

We look at Switzerland through different eyes every week. We ask our ZEIT und Happy Birthday!

colleaguesin Hamburg, Brussels, London orVienna, but also those in e B s e s
Singapore, Nairobi, Shanghai or Washington D.C., how they P e e
see Switzerland from their countries. D e s

Vergniigungen beniitzt wiirde und so seines besinnlichen Charakters
verlustig ginge".
Vielleicht ist es deshalb Tradition geworden, dass die
Bundesritinnen und -réte am 1. August im Land unterwegs sind und
zu ihrem Volk sprechen: Sie arbeiten, wihrend sich alle and,

ii Der einstige Verteidi inister Ueli Maurer soll am 1.

Matthias Daum

Editorial Director Get an insight into the newsletter
ZEIT Switzerland right here

advise.zeit.de



https://advise.zeit.de/wp-content/uploads/2025/08/Schweiz_Video.mp4
https://advise.zeit.de/wp-content/uploads/2025/08/Schweiz_Video.mp4

NEWSLETTER "GRUEZI!"

/ Booking options

The newsletter is aimed at a particularly
demanding and well-connected community.
They are among the opinion leaders in society,
have a high level of education, are leaders and
decision-makers and have a high net household
income.

FORMATS
¢ Breaking Ad or
¢ Image-text display (also possible as raffle display)

DATES

¢ Date of publication: weekly, Fridays

¢ Advertising deadline: by Friday of the previous week, 12
noon

RANGE
e 22,000 recipients

With a planned, growing reach of 1,000 recipients per
month

WE OFFER YOU 3 AD SLOTS
PERISSUE

*Prices valid from 01.09.2025
Not possible: bolding, italics, underlining, coloring within the text,

multiple links. Advertising deadline & advertising deadline: Friday of the previous week, 12noon

Allprices plus advertising tax of 5% and VAT and valid until 31.12.2026.

Delivery ofthe advertising material including target URL to digital_admanagement@zeit.de

advise.zeit.de

Kommentar

Ad guias quibus accabor

Woche mit
se Ad quias quibus accabor aut quunt lab imus solorerum illuptus

expligenis doluptatem. Abo. Ictur suntota ssi- taestibus inctatur?

Quis pos ad que eos iliquo quature- pel idellac.

Uber unbekannte Ménner, die gewahit
werden wollen Ad quias quibus accabor

-

/ Image-Text Display

SIZE
Image: 600 x 300 px (.png, .jpg or .gif
[without animation], max. 100 KB) + opt.
Text: max. 350 characters* (incl. spaces)
+ destination URL

BOOKING FREQUENCY
1issue

CHF 746

24

PATEK PHILIPPE
GENEVE

Ein Yankee an der Donau

PATEK PHILIPPE
GENEVE

/ Breaking Ad

SIZE
Image: 600 x 200 px (.png or .jpg; max. 60
KB) + destination URL

BOOKING FREQUENCY
1issue

CHF 746

ZEIT Advise



ZEIT PODCAST

/' SERVUS. GRUEZI. HELLO.

Much of what seems politically new and explosive in Germany has long
been normal in Austria and Switzerland.

ZEIT political editor Lenz Jacobsen wants to know how Austrians and
Swiss experience politics and shape society. To do this, he talks once a
week with Matthias Daum and Florian Gasser, the ZEIT correspondents
from Zurich and Vienna. "Servus. Gruezi. Hello."

Facts
¢ Published weekly, Wednesdays

e (4 55,000 net downloads™ per episode
¢ 1 week/1 episode

* Downloads means the sum of completed downloads and completed streams.
Allpodcasts are also available on Spotify, iTunes, Deezer, Amazon Echo and Google Home.

DIEZLZEIT

DIE&LZEIT
% % A

Servus Griezi Hallo

Servus. Griezi. Hallo.
Wie viele Politiker braucht man, um ein
Land zu regieren?

Die kommende deutsche Regierung will Personal
einsparen -zumindest ein bisschen. Warum kommt die
Schweiz mit einem Bruchteil davon aus? Auf3erdem: golfen
gehen

@ 55,000
Net
Downloads*




PODCAST

/ ZEIT podcast listeners are 41 years old on average — a target group that

makes decisions every day and seeks orientation

How old are the ZEIT podcast listeners?*

B Boomer60 + J.

14%

Gen X 45 bis59J.

H GenY30bis44). W GenZbis29).

Familiarity & Closeness

90 %

have the feeling of
familiarity when they
listen to ZEIT
podcasts.*

Intensive use

@ 8 hours

listen to ZEIT Podcast
listeners perweek.*

High attention

97 %

listen to ZEIT podcasts
untilthe end *

advise.zeit.de Sources: *ZEIT Pod cast Study 2025; iq digital Podcast Baseline Study 2023

26

Talking

about

podcast

content

regularly

Rel ttopics for ZEIT podcast list s*

elevant topics for podcast listener 69 %*

ZEIT Advise
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PODCAST

/ Advertising in ZEIT podcasts is well received

76 %

of ZEIT podcast listeners find
the customer spots
appropriately placed.

80 %

of ZEIT podcast listeners find
the advertising credible.

86 %

of users listen to podcastsina
concentrated manner, which
means that messages are
received in atargeted manner.

66%
of listeners perceive a brand-

activating effect through podcast
advertising.

Sources: ZEIT Podcast Study 2025; iq digital Podcast Baseline Study 2023; RMS Podcast Study 2024.

ZEIT Advise

advise.zeit.de



PLACEMENT OPTIONS

/ Choice of placement
The right position for your audio ad

\4 J \4

PostRoll
Letzte Audio-Ad -
after the podcast
episode

PreRoll MidRoll

First Audio Ad - Second Audio Ad -
embedded in the
content

after the opening

Storytelling: Combination of PreRoll and PostRoll (only possible for exclusive bookings)




PLACEMENT OPTIONS

/ CPM Volume Booking -

Your Audio Impression Volume Scalable with a Flexible Campaign Period

PreRoll
(max. 20 sec.)

PostRoll

(max. 20 sec.)

MidRoll

(max. 20 sec.)
. J)

MidRoll
(max. 60 sec
- (m:? 322%220 ) Native Extended Content Audio Ad

PreRoll + MidRoll Audio AdBundle+ oder
(max. 20 or 30 sec.) (max. 20 or 30 sec.) Native Audio AdBundle+

PreRoll
(max. 30 sec.)

PostRoll
(max. 60 sec.)

Native Audio Ad

PreRoll + MidRoll + PostRoll Audio AdBundle oder
(max. 20 or 30 sec.) Native Audio AdBundle

(max. 20 or 30 sec.) (max. 20 or 30 sec.)




BOOKING OPTIONS

/ Podcast CPM Price List*
Your podcast booking on a volume basis

s e PreRoll/ Ad Bundle Ad Bundle****
gory MidRoll*** More**** OR PostRoll

CHF 103 CHF 93 CHF 84
Native audio ad
(up to 30 seconds)
CHF 84 CHF 75 CHF 65
Price catego PreRoll/ Ad Bundle PostRoll
ice category MidRoll More
Native audio ad CHF 121 CHF 103
(up to 60 seconds)
CHF 103 CHF 84
p t PreRoll/ Ad Bundle PostRoll
rice category MidRoll More
CHF 121
Native Audio Ad
(up to 240 seconds)
PK2 CHF 103

Explanation of price classes
PK1 = Podcast Show & Premium Targeting, e.g. CPM booking of a single show, e.g. "ZEIT Verbrechen"
PK2 = Podcast Brand = TKP-Buchung aller ZEIT Podcasts

Podcast Channel = CPM booking of a topic category, e.g. All podcasts on the topic of "Politics"
Minimum booking volume 3,266 CHF n/n

Remarks

no mid-rollin "ZEIT Verbrachen" and in "Was jetzt?" possible

**** Storytelling = PreRoll UND PostRoll
AdBundle Plus = PreRoll AND PostRoll (max. 30" each). Drawwill be subject to availability! No guaranteed placement.
AdBundle = PreRoll AND MidRoll AND PostRoll (max. 30" each). Draw will be subject to availability! No guaranteed placement.

advise.zeit.de * All prices quoted are base prices, lower minimum booking volumes and individual discounts are possible for industries

30
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SPOTFORMATE

/ Native Audio Ad

Your spot authentically embedded in the
podcast content

Best Seller
in the ZEIT Audio
Ad Portfolio

Your advertising message, of course embedded in the
podcast and as the only advertising contribution per
slot, receives the full attention of the listeners.

* Nativelyvoiced by professional voice actors

* Fits naturally into the podcast.

* Voice only: No background noise, no music or
jingles —your advertising message is the focus.

* Bookable as PreRoll (max. 30 sec.), MidRoll (max.
60 sec.) or PostRoll (max. 60 sec.)

e (Creation costs: 933 CHF

advise.zeit.de



TARGETING OPTIONS 32

/ Individual target group approach and minimization of wastage — our targeting
solutions are as individual as your target group.

Who is
Your target group?

Demographic
targeting

advise.zeit.de ZEIT Advise



TARGETING OPTIONS

33

/ Your individual targeting solutions — we connect brands and target groups

precisely!

Demographics
Targeting

Data aggregation by
our AdServer

Combination of 1stand
3rd Party Data

Additional data enrichment
by SONAR for atargeted playout

advise.zeit.de A maximum of 3 criteria can be combined witheach other.

Transcribe episodes using speech-to-
text technology

Screening of content according to
contexts (keywords and topics) with
corresponding tagging in the AdServer

Playout in the selected segment

Industry's first cookie-free targeting
feature

Interaction between our AdServer and
Comscore (source of audience data)

Control of the formed interest clusters
in correspondingly affine podcast
environments

New segments:
household income,
Phases of life & consumer behaviour

ZEIT Advise



PRODUCTION NATIVE AUDIO AD

The design process for your native audio spot with us

Production of three
podcast spot text examples

You will receive
our briefing form

Deciding
on atext

Production of the
Native Audio Ad

*all other native audio ads (Dialogue, Storytelling, Advertorial and Extended Content) have lead times of at least 4 weeks

Native Audio Ad
Sharing

Installation
of the spot
by ZEIT

Publication
of the podcast spot



ZEIT SWITZERLAND DIGITAL

/ zeit.de

Unique visitors in Switzerland
593,691/ month (Source:
@ Mapp January - March 2025)

Length of stayin Switzerland
2:05 minutes

Target group:
Young elite, decision-makers
and opinion leaders

advise.zeit.de

... Is aportal for sophisticated online journalism with above-average educated
users with a wide range of interests. Thanks to the high dwelltime of the users,
zeit.de offers the ideal platform for a sophisticated target group approach.

... enables an effective target group approach through targeted regional
targeting via suitable targeting segments thanks to the collection of exclusive
data and analyses.

... has a high cost-effectiveness due to afavorable CPM compared to other
advertising media.

= Newd

Du kannst

AKTIV SEIN.

Machen wir’s.
T T Cemmneltzhusen}
ot

und Dautschiands
Krznhenkasse.

www.zeit



https://www.zeit.de/index

ZEIT SWITZERLAND DIGITAL
/ Target-group-specific
communication

What is targeting?

Targeting enables a target-group-specific, automated
control of digital advertising media with the aim of
displaying particularly relevant advertising to the
individual user(s). In this way, you can effectively
reduce wastage and increase the conversion rate of
your digital advertising campaign.

Our USP -your advantage.

The combination of individual, user-centered
analyses and analyses of surfing behavior with
targeted access to zeit.de enables us to create unique
targeting segments for exclusive communication
solutions.

Here is an overview of the different targeting options.

Sy


https://advise.zeit.de/wp-content/uploads/2024/12/Targeting-Moeglichkeiten.pdf

ZEIT SWITZERLAND DIGITAL

/ Targeting options in comparison

/1. Technical targeting

Technical targeting relies on technical information
(e.g., browser, operating system, or DSL speed) to
deliver online advertising. Advertising content can
thus be played out specifically for individual
regions such as federal states or cities.

Large selection of combinable criteria:
Geotargeting (IP-based)

Date/Time

Browser

Operating System

Endpoint

Landline/mobile network

Service Provider

Example target group
users in 20079 Hamburg and 20 km radius

/ 2.Basic Targeting

2.1. Socio-demographic targeting

Based on criteria such as age, gender, educational
status and marital status of the user, suitable
advertising content is displayed.

Based

onwhich pages the users visit, interests (e.g.
career, education, food & drink, environment, art &
culture, lifestyle) are determined for which suitable
advertising content can be displayed.

Example target group
Women + age 30 + years + literature



https://advise.zeit.de/wp-content/uploads/2024/12/Targeting-Moeglichkeiten.pdf
https://advise.zeit.de/wp-content/uploads/2024/12/Targeting-Moeglichkeiten.pdf

ZEIT SWITZERLAND DIGITAL

/' Our environments — your booking options

Category booking
A section is the thematic category of a website.

Categories of zeit.de are, for example:
e ZEIT CAMPUS ONLINE

e ZEIT Culture
e and much more

You can use the sections to specifically address
specific target groups and users, such as
students or those interested in culture.

Run on Site

Run on Site means that your advertising material is
played out on zeit.de. You can use the targeting
options to target your target group precisely, no
matter where they are on the website, such as
students.




ZEIT SWITZERLAND DIGITAL

/ Reach target groups through
geotargeting

Avoid wastage!

With geotargeting, you can reach exactly the target
group thatis relevant and interesting for you regionally
on zeit.de. With the help of cantons or cities, you can
thus individually narrow down the area addressed.

The targeting can be narrowed down to Vienna, for
example.

How can you book geotargeting?
¢ Decide on one or more canton(s) or a city you want
to reach.

* |n addition, you could use sociodemographic
characteristics (age, gender, income, etc.) Define
your target group even more specifically, if you
want.

* According to your wishes, we will create a range
forecast and your own offer.

advise.zeit.de

Yourssincere
Targetgroup
in Switzerland
reach




DISPLAY CAMPAIGN

/ Your way to a tailor-made campaign

. Inwhat environment do you want your campaign to appear?
Portalrotation (RoS): Your ad will appear in alldepartments on
zeit.de according to availability.

Category rotation: Your ad will appear in a section of your choice
(e.g. ZEITmagazin, ZEIT CAMPUS ONLINE, etc.).

2. Which target group do you want your campaign to address?
Technicaltargeting

Basic Targeting
Premium Targeting
Device Targeting
No targeting



https://www.iqdigital.de/Produkte/Digital/werbemittel-showroom
https://www.iqdigital.de/Produkte/Digital/werbemittel-showroom
https://techspecs.iqd-ao.de/de/index.php?title=Hauptseite
https://techspecs.iqd-ao.de/de/index.php?title=Hauptseite

DISPLAY CAMPAIGN 41

/ Selected Display Formats

Stationary and mobile

Format Stationary (W x H in pixels) Mobile (B x H in Pixel)
2:1 Banner 1.000 x 500 320x160

3:1 Banner 1.000 x 333 320x 106

4:1 banner 1,000 x 250 320x80

1:2 Halfpage Ad 300 x 600 300 x 600
Wallpaper** 800x90and 160/200 x 600

*The formats are responsive and given inthe ratio of width to height, ** The wallpaperis only played stationary. Otherformats onrequest

Wallpaper Halfpage Ad

Price Matrix

Base price for Display Ads

H ks oripd I, Unbegrenn = Price range Price
| DIEZLZEIT gy [l Horbiicher —
r—— e e e T Y horensocinfach. PKI

| PKII CHF 56

PK'1 = basic price for category rotation, for run of homepage, for basic targetingin category rotation, fordecision-maker, data
and contextual targeting in portal rotation;

PK1l = Base price for portal rotation and for basic targetingin portal rotation

When booking basic targeting, a 15% targeting surcharge is to be charged on top of the respective base price.

Technical targeting (geo-targeting, times ordevices) is free of charge. These are CPM prices (CPM = price per thousand)

Changes in prices and formats possible during the year. As of September 2025. The prices quoted are prices per thousand
contacts (CPM).

The advertising material is displayed on amobile and stationary basis. Forbanner campaigns, there is a minimum booking
volume (General: CHF 3,266; Industry discounts possible). Change of motif: The booking of a bannercampaign contains a
maximum of one change of motif within the term.

If further changes of motif are desired, thisis possible. The price is CHF 168 per motif change and is not eligible for
Combination for more potential reach: discounts.

Placement of a stationary wallpaper in combination with a mobile half-page ad.

Allprices plus VAT: Subject to change. Terms and conditions apply, see www.media.zeit.de

Offer ZEIT Advise

advise.zeit.de



DISPLAY CAMPAIGN

/ Prices for contact bookings

42

Example 1:

You want to advertise with a 2:1 banner on zeit.de/schweiz (section of zeit.de)
Select Category Price PK 1 = 75 CHF Contact Price per Thousand

120,000 adimpressions cost you 120x 75 CHF = 8,957 CHF

You can find more banner formats in the iq digital showroom.

advise.zeit.de Offer

Price Matrix
Base price for Display Ads
Price range Price
PKI CHF 75
PK1I CHF 56

PK I = basic price for category rotation, for run of homepage, for basic targeting in category rotation, for decision-maker, data
and contextual targeting in portal rotation;

PK 1l = Base price for portal rotation and for basic targetingin portal rotation

When booking basic targeting, a 15% targeting surcharge is to be charged on top of the respective base price.

Technical targeting (geo-targeting, times ordevices) is free of charge. These are CPM prices (CPM = price per thousand)

Changes in prices and formats possible during the year. As of September 2025. The prices quoted are prices per thousand
contacts (CPM).

The advertising material is displayed on amobile and stationary basis. Forbanner campaigns, there is a minimum booking
volume (General: 3,266 CHF; Industry discounts possible). Change of motif: The booking of a banner campaign contains a
maximum of one change of moatif within the term.

If further changes of motif are desired, thisis possible. The price is 168 CHF per motif change and is not eligible for
discounts.

¢ Basic Targeting: 15% surcharge on the gross price

¢ The digital prices listed are CPM prices (CPM = contact price per thousand)

¢ Digital price: Your advertising materialis played out stationary and mobile

e Minimum booking volume depending on the industry from 1,306 CHF (net/net)
e Hereyou canfindthe technical data forthe banner formats

¢ Allprices plus VAT. VAT

Allprices plus VAT: Subject to change. Terms and conditions ap ply, see www.media.zeit.de

ZEIT Advise


https://www.iqdigital.de/mehr/werbemittel-showroom/showroom-digital/
https://techspecs.iqd-ao.de/de/index.php?title=Hauptseite
https://techspecs.iqd-ao.de/de/index.php?title=Hauptseite

DISPLAY CAMPAIGN

/Video Ads

Grundpreis fiir Video Ads (inStream / Outstream)

Price range CPM CPCV up to 20 CPCV up to 30
sec. sec.

InStream up to PKI CHF 75 - -
20 sec.
InStream up to PKI CHF 75 - -
30 sec.
OutStream PKI CHF 75 - -
Digital
InTxT Video Ad
Mobile InTxT PK I CHF 56 CHF0.14 CHF0.19
Square
Mobile InTxT
Vertical

PK1=base pricefor category rotation, for basic targetingin category rotation, fordecision-maker, dataand contextual targeting

in portal rotation;

PK 11 =Base price for portal rotation and for basic targetingin portal rotation

When booking basic targeting, a 15% targeting surcharge is to be charged on top of the respective base price.
Technical targeting (geo-targeting, times or devices) is free of charge. These are CPM prices (CPM = contact price perthousand).

Changes in prices and formats possible during the year. As of September 2025. The prices quoted are prices per thousand

contacts (CPM).

Forvideo campaigns, a minimum booking volume applies (General: CHF 3,266 net/net; Industry discounts possible).

"DIE&EZEIT:

S Nabest ity o Tase USWAM  rsekasecieiorm  Bechmeise  Uraie ey Altuste Thames

Um das Gebédude zu erwiarmen, bekam das
Elektrizitatswerk in der nahen Poststrafle

ANZEIGE

Wasserdampf erhitzt. Dieser Dampf
gelangte iiber Kupferrohre ins Rathaus. Die
erste Warme stromte 1894 durch die
Rohre, es war der Start der Fernwirme in
Hamburg - und etwas Neues fiir ganz

A



https://advise.zeit.de/wp-content/uploads/2025/01/250109_Video_Ads.mov

CONTENT CARDS

/ Design in the editorial-looking
layout of DIE ZEIT

DIEZLZEIT

The advertorial in the ad: Politik Gesellschaft Wirtschaft Kultur~ Wissen Digital Campus~ Arbeit Entdecken Sport ZEITmagazin zett mehre
e Placement: playable on all portals and environments

INKALY Seit der Mensch Uber sich nachdenkt, schaut er inden
schwarzen Spiegel der Kunst, um herauszufinden, wie

L4 Ta I'geting Can be added ;«:‘-N-‘-ua-w es wohl eines Tages mit der Welt zu Ende gehen wird

Seite 2 — Was Am methedach Schaudernd liest er die Offenb des Joh s
. TENLT RN O oder vertieft sich in die Gemalde von Hieronymus
Max. 5 Sites pro Card MO ok e el R e
postapokalyptische Zustinde, wie sie Cormac

Eye CatChel’ - EXpla nation - Call to ACtlon gcCarthy in seinem Roman Die Strafe beschreibt, oder Amo Schmidt in

r Erzdhlung Schwarze Splegel, einer Passage durch die atomar

istete Luneburger Heide. Doch diese Ausléschungsfantasien

Vi d eo ) i m age/i m age a n d text a re pOS S i b le DIEZGZEIT erfen nur den offensichtlichsten Teil eines Schreckens, der sich

icht lingst im weniger Offensichtlichen abspielt

Startseite Politik Gesellschaft  Wirtschaft
inem Gedicht Doomsday beschwort der

Incl. 1 shoulder glance and 1 correction loop AT
Luis Borges einen Untergang, der
ts stattgefunden hat, und einen

Booking must be made at least 10 days
before the start of the campaign ==y [rthe’ scheatbt o, *di Maske odr dae

ht. / In jedem Augenblick kann dir
ne von Troja / thre Liebe offenbaren. / In
Augenblick kann der Hahn dreimal

They provide: Y & et e e
Information/PR Announcement e ‘ i

ung gltht, macht sich die englische TV-
Black Mtrror keine Illusionen mehr. Es

Keine Kontogebiihren.

Keine Kontogebiihren.
erma

* Images in portrait format and/or video link Einmaiige Pramic. | WO || NSTRNPRSYsTp—I Einmatige Pramic. | Wl

e

b 1. So ungefihr lautet thr Befund. Folge
‘olge illustriert sie, wie der technologisch

b L0g0 an d Sparda-Bank erte Mensch sein gewohntes | Sparda-Bank |
Hamburg verstindnis abstreift und ein anderer Hamburg
. . % i N Erfinder Charlie Brooker erklart den @ oo >
L4 Destlnatlon URL denn auch als fassungloses Starren auf

abgeschalteten Smartphone-Screen, in dessen nackter Finsternis
niemand mehr als der erkennt, der er ist

Price:
from CHF 4,665 (incl. production and media costs)*

*With a minimum bo okingvolume of 3,266 CHF
All prices plus VAT, subject to change. Terms and conditions apply, see advise.zeit.de



https://service.matthiasrendl.de/kunden/zon/2024/sparda-bank/artikel-1/content-card/
https://service.matthiasrendl.de/kunden/zon/2024/sparda-bank/artikel-1/content-card/
https://service.matthiasrendl.de/kunden/zon/2024/sparda-bank/artikel-1/content-card/
https://service.matthiasrendl.de/kunden/zon/2024/sparda-bank/artikel-1/content-card/

CONTENT CARDS

/A lot of content in one form of advertising — a combination is possible

/' Video Card / Image Card / Text Card

DIEZLZEIT DIE&EZEIT DIEZLZEIT

DAS IST MOSEL!
ZEIT FUR DEINEN
KURZURLAUB!

¢ Media URL (Vimeo, YouTube) * |Image ¢ Headline max. 25 characters
¢ Headline and descriptionin total ¢ Headline max. 100 characters e Subline max. 220 characters
max. 160 characters ¢ Description max. 140 characters ¢ Description max. 160 characters

advise.zeit.de
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https://service.matthiasrendl.de/kunden/zon/2023/moselland-touristik/artikel-1/content-card/
https://service.matthiasrendl.de/kunden/zon/2023/moselland-touristik/artikel-1/content-card/
https://service.matthiasrendl.de/kunden/zon/2023/moselland-touristik/artikel-1/content-card/
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ADVERTORIALS ON ZEIT.DE

/ Native Article und Native Hub

/ Native Hub
DIE@ZEIT 5

Article
Pages

/ Native Article

1

Article Page

" DIEZLZEIT

Auf zu neuen Ufern: Kultur
an der Donau und der
Traisen

BASIC: PLUS: BASIC: PLUS:
CONTENT CREATION BY US CONTENT CREATION BY YOU CONTENT CREATION BY US
PRICE FROM CHF 19,593 (4 WEEKS)*

CONTENT CREATION BY YOU
PRICE FROM CHF 5,598 (4 WEEKS)*

*The minimum booking volume net/net consists of production and media costs. The share for production costs is not discountable and notAE-eligible. Can only be booked in combin ation with traffic

PRICE FROM CHF 9,330 (4 WEEKS)* PRICE FROM CHF 11,663 (4 WEEKS)*

measures/ media services.
Allprices plus VAT, subject to change. Terms and conditions apply, see advise.zeit.de


https://www.zeit.de/angebote/kulturhighlights-koeln/index
https://www.zeit.de/angebote/kulturreise/donau-stpoelten/index

ADVERTORIALS ON ZEIT.DE

/ Your story in the layout of DIE ZEIT

Native Article e
¢ Content creation: with Basic by you, with
Plus by us (after briefing)
Auf zu neuen Ufern: Kultur
an (_ier Donau und der
* Designin the desired native content TTRn
layout '

e Update possible

¢ An article page with max. 6,000
characters

¢ Image-text teaser at departmental
level for the entire runtime*

¢ Media services such as e.g. Display ads
for traffic generation are included in the
offerand can be puttogether individually 1
for the customer

(50% intemal link discount) Article Page

Price: Basic from CHF 5,598 (4 weeks)**, Plus from CHF 9,330 (4
weeks)**

47

Native Hub

DIE&%:ZEIT

¢ Content creation: with Basic by you, with
Plus by us (after briefing)

¢ Designin the desired native content
layout

e Update possible

¢ Center page plus five article pages (up
t0 6,000 characters per article)

* Image-text teaser at departmental
level for the entire runtime*

* Media services such as e.g. Display ads
for traffic generation are includedin the
offer and can be put together individually
for the customer
(50% internal link discount)

Article
Pages

Price: Basic from CHF 11,663 (4 weeks)**, Plus from CHF 19,593 (4
sWeeksi,

** Price is the minimum booking volume net/net consisting of production and media costs. The share for production costsis Z]BITAdVise
not discountable and not AE-eligible. Can only be booked in combination with traffic measures/media services. All prices
plus VAT, subject to change.


https://www.zeit.de/angebote/kulturreise/donau-stpoelten/index
https://www.zeit.de/angebote/kulturhighlights-koeln/index

ADVERTORIALS ON ZEIT.DE
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/ Your way to the perfect story on zeit.de

Data delivery

Item image:

* max. 5images, one of whichis a header/teaserimage
¢ Optionally also possible:

¢ Logo, image gallery, video or audio integration

Spring-Teaser:
¢ Integrationin the navigation flyout under SHOW (paid add-on)
* Choice between designs from zeit.de, ZEITmagazin or ZEIT Campus

Article:
¢ Headline: max. 70 charactersincl. spaces
* |[ntro/teaser text: max. 170 characters incl. spaces, can also be taken from the main text
¢ Header/teaserimage: Image in 3:2 format incl. caption and copyright, high resolution, 1
MB to max. 3MB
¢ |n addition, max. 4 additional image/video/audio integrations:
Images: optional, individual formats possible
Logo: optional, high resolution + destination URL
Picture gallery: optional, 5-10 images incl. caption, copyright and indication of the
Order, high resolution, 1 MB to
max. 3 MB (images in portrait or landscape format only, max. 1
Picture gallery)
Video: optional, embedding as URL (e.g. YouTube, Vimeo)
Audio: optional, integration as URL (e.g. via SoundCloud link)

¢ Text: max. 6,000 charactersincl. spaces

Image-Text Teaser:

¢ Teaser image: Image in 3:2 format, high resolution, 1TMB to max. 3 MB

* Headline: max. 70 charactersincl. spaces

e Text: max. 170 characters incl. spaces

¢ Departmental information: In which department should the image-text teaser be placed?
¢ Navi-Link (paid add-on)

¢ Text: max. 30 characters incl. spaces

ZEIT Advise



CONTENT MARKETING ON ZEIT.DE

/ Your communication goal - our suitable offer

/ Credible information

Explain a broad topic or product and
come across as an expert.

You stay close to the ZEIT brand and
achieve a high branding effect as well
as credibility for your message through
this proximity to our
qualityenvironment.

o

NATIVE ARTICLE / NATIVE HUB

advise.zeit.de Content marketing on zeit.de

/ Emotional introduction
& well-founded
information

Draw users Into your theme world
through an opulent center page with
a desired image or moving
background.

In the linked 2-5 articles, users learn
more about the topic through well-
founded explanations. This is the
combination of emotional, pictorial
introduction and expertise inthe

articles.

MAGAZINE HUB

49

/ Opulent stage for
your brand

With an opulent, creative and individual
stage for your brand, you create an
emotional connection and draw users
into your topic through interactivity.

The header and footer of zeit.de provide
abranding effect, while the balanced
image-text layout creates a
connection and wealth of information.

o

BRAND GALLERY / BRAND STORY



CONTACT

/' We would be happy to advise you personally!

Zeitverlag Gerd Bucerius GmbH & Co. KG
Vermarktung Team Local Editions
ZM_Local Editions@zeit.de

Christian Bruhn
+49 151 22592711

Swantje Oelbuttel
+49 160 5392523

Delivery of printing documents
by web upload at www.anzeigeneingang.de by e-
mail to zeit@anzeigeneingang.de

Theterms and conditions of the ZEIT Price List No.

71 apply

advise.zeit.de

Publishing Representation
Tamedia Advertising AG

Yulia Strotmann

Director International Sales
Seestrasse 39 / CH-8700 Kuisnacht
Phone: +41 44 248 4014

yulia.strotmann@tx.group
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